Velkommen til B2B Marketing 2021

B2B Marketing Automation
- kom med i maskinrummet
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At give...

En klar forstaelse for hvordan marketing automation saetter strgm til din B2B leadgenerering.

/ En hands-on demonstration af marketing automation platformens potentiale.

/ En indsigt i hvordan marketing automation anvendes pa tveers af kunderejsen.
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Dagens webinar...

ee Check-in
e« Customer journey og digital lead generering

ee Marketing automation — ned i maskinrummet

ee Tiltreekke + demo

Opfange + demo
ee Nurture + demo

e¢ Vinde + demo

e¢ Fastholde + demo

o« Afrunding og spgrgsmal

Customers

Revenue
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ActiveCampaign >

Blue Business

Contact Mews Aboutus
BUSINESS

Lead Generation  Account Based Marketing ~ Content Marketing  Communication in Clinical Trials ~ Client & Cases Blog Search

THE B2B LEAD AGENCY

Measurable : Win bigger deals
B2B lead generation -. d with Account Based
communication o 2 Marketing

What are you waiting for > | i } What are you waiting for >

Digital demand generation Account Based Marketing
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Marketing automation & CRM
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Top priorities for digital marketers

Content marketing

Personalisation

Social media marketing

Marketing analytics (including testing)

Lead generation

Marketing automation

Video advertising

Content management

Audience and data management

Search engine optimisation (natural search)
Email marketing

Mobile marketing

Lead management

Paid search (PPC)

Sales enablement
Display advertising
Webinars / virtual events

Affiliate marketing

Source: Econsultancy digital intelligence briefing

Proportion of companies planning to increase budget for digital marketing channels and disciplines

BUSINESS
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Lead to revenue
management
puts you in
the drivers
seat

Customers

Revenue
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. Attract: Generate Awareness
. Capture: Turn Awareness into Contacts
. Nurture: Turn Contacts into Leads

. Convert: Turn Leads into Customers

. Expand: Turn Customers into advocates
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The customer journey has been digitally transformed

Nurture

Attract

Events
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What is marketing automation?

A software platform that automates and optimizes your lead generation and nurturing
programs on multiple channels online.

3O ¢

Insight Data
Scoring | Qualified Products | Content Demographics | Profiling
Pipeline | Alerts | Engagement Web | Segmentation | List
Campaign automation Journey cleansing | GDPR
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What is m -
arke .
..not? ting automation

It’s
not a software platform that

.autom
ates marketing on its own

.optimizes yo
your lead generation without a strat
rategy

..shows u '
p on multiple platforms by itself
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Skab vaekst med
intelligent \eadgenerermg

_hvad vil du opna?

\/ Fa flere 08 pedre leads
\/ Forkorte Sa\gs(mlwbel og fa sterre pipeline
e eksis\orende kunder 08 udvide med opsalg 08 krydssalg

alg og mar kenngkampagner og for sta hvilke \eads
| nye kunder

\/ Saette kampagner hurtigt op 08 kom i markedet for dine konkurrenter
‘l Fa branding og budskaber ind pa tvaers af kanaler 08 gor den konsistent
'\/ Malrette kampagner mod spe(lﬁkke segmenter med afpasset indhold
\I Pleje 08 fastholde kundeemner som endnu ikke er kpbsparate

\l Sette wehfnrmuhu(-r op sa du kan opfange \eads 08 relevant data

‘l \dentificere salgsklare |eads

'J Kvalificere \eads praecist med lead scoring

J Forsta hvem som besgger dit websité, hvad der interesserer dem

pa kampagner 08 pberegn ROI

sere kampagnmndm\mng, spare tid 0 ressourcer
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Global Midmarket Marketing Automation

Figure 1. Magic Quadrant for CRM Lead Management

e

ABILITY TO EXECUTE

.Oracle
@ Adobe (Marketo)|
@ Salesforce
@ bpmonline
@ Acoustic (formerly IBM)
CRMNEXT @
® Pegasystems
R SugarCRM (Salesfusion) e
Acquia (Mautic) @ [ ] L
Zoho
Impartner @
COMPLETENESS OF VISION ~ ——> As of July 2019 © Gartner, Inc

Source: Gartner (September 2019)
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Global Midmarket Marketing Automation

Figure 1. Magic Quadrant for CRM Lead Management

HubSppt

HubSpot
by HubSpot

91% Would recommend

customers’
4.5 @ choice 2020
45 I EE Evaluation & Contracting

45 I EE Integration & Deployment
4.5 I EE Service & Support

@ Acoustic (formerly IBM)
CRMNEXT @
@ @ Pegasystems

a@ act-on

The Act-On Platform
by Act-On

89% Would recommend

4.3

417 Evaluation & Contracting
4.4 B Integration & Deployment
43 BN Service & Support

COMPLETENESS OF VISION —_— As of July 2019 © Gartner, Inc

Source: Gartner (September 2019) B LU E
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Attract: Driving traffic to your website

INTERESTING FACT

EM & Advertising

rate &
online Google Ads

45% of all visitors to your rtising
website will buy from you or a
competitor within the next 12

months

Videos e psz s 75% Of those who buy will buy )aigns;

White papers L =3 fror:fwhomeverthey speak 1 and join
. < T .t N t
Infographics WIRHES

ek — % ==
o

B Gartner
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Attract: Driving traffic to your website

oo LinkedIn Ads

Ads | HubSpot

Ads

NAME
- Appen der skaber en proaktiv sikkerhedskultur pa arbe...
=2 .

Shine er den sikkerhedsapp, der motiverer medarbejderne til at ...
Appen der skaber en proaktiv sikkerhedskultur pa arbejdspladsen

Sign Up

_ Appen der skaber en proaktiv sikkerhedskultur pé arbe...
® Active

Den gode made at fa din medarbejder til at rapportere sikkerhe...

Appen der skaber en proaktiv sikkerhedskultur pa arbejdspladsen
Sign Up

Totals

«s Social publish

Social - HubSpot

@ Blus Business A5

Krystalkuglen har talt, Her ar vores 10 forudsigelser f

ngen ved mad sikkerhed, hvad dret vil brings, 54 vi har kigget i krystalkuglen for atfinde de 10 markstin

wrends, dar vil have starst indfiydslse pa B2B salg og marketing i 2021, Hvordan passer forudsigelsarne

528 markedsfaring. Vi snsker dig st rigtiq godt nyrdr.

dine planer ag tanker for det nye br? fblog/nething-staye-th
Ti B2B marketing forudsigelser for 2021

Festured images not displaying correetly? Find out how to teubleshact the issue. Laarn more (7

Published

n2021 1236 CreawdbyYou  Vis HubSpot Web

URL hitps:/wewi. i /blog/nothi e 2]

Campaign Newsletors 8 Edi

UKES COMMENTS SHARES HUBSPOT TRACKED CLICKS.
.

3 0 1

1"
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https://app.hubspot.com/ads/8075018/accounts/linkedin/503831079/campaigns/610818303/adgroups/168537703?attributionView=FIRST_FORM_SUBMISSION&statuses=ENABLED,PAUSED&LINKEDIN=503831079&timeRange=LAST_YEAR
https://app.hubspot.com/social/5029345/publishing/published/view/151059567?dateRangeKey=LAST_THREE_MONTHS
https://app.hubspot.com/ads/8075018/accounts/linkedin/503831079/campaigns/610818303/adgroups/168537703?attributionView=FIRST_FORM_SUBMISSION&statuses=ENABLED,PAUSED&LINKEDIN=503831079&timeRange=LAST_YEAR
https://app.hubspot.com/social/5029345/publishing/published

Cunboamers

Frverame
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Capture: From anonymous to known 4

THE B2B LEAD AGENCY

Ja tak, book en plads
til mig pa webinaret

B2B Marketing automation - kom med i P — @
maskinrummet “ O Fredag den 19. marts kl. 09.00

Deltagere vil modtage alle log-in detaljer forud for webinaret.

Vi sbner derene til i bag marketing ion og viser

t progressive B26 virksomheder
mere effektive og konkurrence

ger marketing automati

n til sig som et leadgenereringsgreb der Formularer

ige gennem digital dataindsigt, kampagnestyring, eksekvering og

Til denne morgenbri viser ved hands-on demo

an to marketing
automation platfor: kret hjaelper dig med bl d scoring, datahandtering, email kampagner,
ocial media publicering g og ikke mindst rapportering og ROI indsigt

Content

O
o Kontakt
e O Jeg ger hermed mit samtykke til &t Blue Business opbevarer
Milgruppe itisp - : o og bearbejder mine data, samt il at modtage de digitale o Eve nts
O
O

Seminaret henvender sig iseer il ledere og beslutningst

nyheder, cases og anden digital information fra Blue Business,
ndenfor Marketing + I - Salg I,)“ kan'll?r.!w»erwl framelde dig dit samrykke. Se Blue Business Feed back
Surveys

o *

Jlitik he

Agenda
P& webinaret stiller vi skarpt pa at du far: N

4 H
; ' . QY ernmma Tilmeld webinaret
. klar e vordan marketing automation satter strem til din adgenerering.

ands-on demonstration af marketing autemation platformens p
 Indsigt hvordan de digitale kan.

e

Phor

+45 4027 9560 E
Christian Bothmann

all: @Hans

&som soclale medier, anno:

g integreres og bliver maximailt

udnyttet | marketing automation plat
* Etcheck-in p& rappo

shiboards med indsigt | performance og ROL.

e Case eksempler til inspiration og afsat for egen anvendelse.
Guldeines for best practce g  markekng ausomaton BLUE
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Capture: From anonymous to known

»s Landing page

Content Details | HubSpot

ss Formular

Forms | HubSpot

SIM/TEK

Improve your
bottom line

Anmai Reverue
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https://app.hubspot.com/content-detail/5203398/landing-page/38204731781/performance
https://app.hubspot.com/forms/5029345/48666486-7fc8-4c80-a44c-c911c8557413/performance

Customers

Revenue
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Nurture: Keeping you top of mind during the buyer’s

200
Program: Time Travel Nurture Program
Overview Steps Messages Early Exits Details
Nurture ’ ¢ /
-’J
A1 (5 | P wait 2 days before sending Email #1 436 560
A2 i 5, | P If Prospect has received first Email 0
Nurture b
B-1 7 P Goto Wait step for Email #2 0 560
A-3 I\ P If Prospect is LEAD - Status Changed... 64

Nurture
B-2 (W P Exit Program

Awareness

Interest

Consideration
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Nurture: Lead scoring 4

Sample lead scoring model @

Activity inthe last 90 days Score

Was sent a message

Opened a message

Viewed a form 0

TOTAL SCORE: Submitted a form 5

»
f
; 5 Downloaded media 2 _ - -

ssssssss

Clicked on a message 2 -



Nurture: Keeping you top of mind during the buyer’s

journey

es Lead scoring

Flows/Automation
Act-On (actonsoftware.com)

Act-On :: Automated Journey Builder

Email Website
Start ® ciickea 25 Page Views 5862
G Opened 44
0 Sent 108
A1
X Wait Untl! ContECtS Landing Pages Social Media
Enter a List/Segment -...
Page Visits 213 (1)
@ Linkedin 12
o A-2
Send Alert

(]

A-3
Exit the Program

Custom Events

Automated Programs

Entered 4
o

Exited 4
L

ssssssss


https://ci73.actonsoftware.com/app/programs/tr-0022/edit
https://ci73.actonsoftware.com/app/classic/contact?recid=l-0154:1
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Nurture: Sample flow for webinar

==

Knaek koden til
forretningsmulighederne
med AR!

Join our webinar

Webinar: Forsta forretningsmulighederne
med AR i industri og produktion!

Webinarst o ot must for dig, der bt ellr dalvist har ansae for afekivaaring
og optmering atjres viksomhed

Eler dig, per

Brug.

= Disatsiate

Din investering?
30 minutter foran din skarm

Det kan du forvente af de 30 minutter:

+ Faswarpa,
- Fa i,
chemcier

+ Fa komprimeret ik og s e researcrtimer

scacrtine

[ pep———

-

Deitag s

Tilmeld webinar

Klar ti den teknologiske
superliga?

Har du brug for en wildig  Traek pd vores erfaring og

digitaliseringspartner?

viden!

You are confirmed

st e i i ekt g e AR
b

Andre GRATIS e-beger fra os:

Dorfor skal du skro
"ot brand | do produktudwilor du
e o e digitale verdent ‘med teknologil
Tomeuning!

Email (confirmatio

Knak
til mulighed
med A

It's tomorrow

Live webinar

Sa er det i morgen kl. 13.00, vi
ses til webinaret: 'Knaek koden til
mulighederne med AR’

Pa webinaret tager vores AR-skspert Allan Hansen udgangspunkt i
vores populsre e-bog om emnel og gennemgér bl.a. de tre omrader,

hvor AR kommer til at rykke industrien,

Fik du den ikke laest, eller maske missede du den | farten?

Vi glaeder os til at byde dig velkommen.
Digitale hilsner fra

Team Alexandra Instituttet

PS Hvis du gerne vil invitere en ven eller Kollega, kan do tilmelde
sig pé folgende

augmented-reality

©

M, ALEXANDRA

INESS
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Anonymous Visitors

T

New Leads

-

Open Opportunities

@ contacts @ Opportunities Transition Time

Marketing Automation + CRM




Convert: Marketing and sales performance

New leads /

Funnel conversion

Contacts by name

Pipeline

Leader dashboard

NS

Contacts by source

e il e el et . e B et

4,
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| ®
[ .i Customers 5 |

Expand: Customers are for life A

Retain customers and expand their value

Customer retention
customer renewal campaigns
Cust0|| of
s Wallet
I ntel I Igen Cross selling and upselling ' - 448
Using prof| segmented promotion campaigns

engagementd

multiple touch pgizie - oA reriny 7
Lost/inactive customer reengagement
targeted win-back campaigns

Lost deals returned to marketing

nurture campaigns to re-establish credibility

FINANCE

SUPPORT N F
NS 2016 2017 2018

ssssssss
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Expand: Reactivating inactive customers

Retain customers and expand their value

distributiol

CONVENA

COMPUTERS & ACCESSORIES |  SERVER /STORAGE

Dear customer
- It's been a while since we've seen
you around

3 great reasons to do business with us

€ S o

4100000

——

Find your product in our online catalogue

Go to the webshop here

8 ACCESSORIES

Win-back campaign

Mail 1 (12/912017)
Mail 2 (27192017
Mail 3 (1072017)

292

(81102017

Result

‘Inactive’ to 'Active’ in total: 52 companies

Turnover: 740.272,46 DKK

Margin: 125.676,49 DKK

ROI 15,1 %
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Marketing Automation Marketing Automation

The complex way...or... The simple way...
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5 steps to get started with marketing automation

A simple step by step approach to 5 Skills

getting off the ground Evaluate need for
4 Roadmap skills competencies

Roadmap and
3 Buy-in  milestones ~

Align with

2Simple  stakeholders

Be ambitious,

but start out padmaP
1 Goals :

simple

Define your lead
generation strategy

and goals |

Stakeholde"s

ssssssss



GENCY

6-12 mths. roadmap and milestones

From novice to mature lead generator

2021-Q2

e MA live

¢ Digital tracking
¢ Newsletters

e Lead scoring

¢ Social media

2021 -Q3

* Nurture flows

* Landing pages

* Content/SoMe strategy
¢ Web audit/SEO

* Lead definitions

* CRM integration

2021-Q4

Webinars

Social campaigns (level 2)
Referral campaigns
Pipeline acc. campaigns
Marketing ROI

ssssssss



58%

in six months
or less

Time to reach
3{0]!

14%

6%

Less than a One to three
month months

38%

Three to six
months

“How long did it take for marketing automation
software to deliver a return on investment?”

26%

16%

Six months toa A year or more
year
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Marketing Automation

Buyer's Checklist

Looking to invest in marketing automation technology,
but not sure where to start?

Right Person,
Right Message,
Right Time

t things to think

KEY CONSIDERATIONS

? And then 10.C2

Your goais. Can

Worksheets to help you:
+ Develop your buyer per
Y your content and key mes:

'WORKBOOK
A5-Step Guide for

Creating a
Lead Scoring
Program

Your resources. 5
guars tuming.

0O 000 OO0 OO0 ooooo

Your access to 1T
departmant or ofh

e baebusiness.com

Worksheets to help yo

BUSINESS



